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See the global economy as you never have before in this
fully illustrated, full-color, ingeniously constructed tour
of all its key components, deconstructed piece by piece

in 99 illuminating infographics.

Thomas Ramge

Jan Schwochow,
writes regularly for The Economist and an infographic specialist, was the
is the technology correspondent of the art director of Stern magazine’s

German business magazine brand eins. infographics and today is the founder

He’s the author of twelve nonfiction and CEO of the Infographics Group,

books, for which he’s received which has received numerous awards.
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numerous awards, including the He’s the author of the bestsellers
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Financial Times Business Book Award. Understanding Germany and the 7100 + 1
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Facts series.

Some economists believe nothing and
no one can restrain global capitalism.

A network of international /\{}
organizations and alliances believes

otherwise—and has created an
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whose powerful member organizations

GLOBAL ECONOMIC ADMINISTRATION

often mutually reinforce one

another’s power.

WBG

World Bank Group*

he global economy is a complex, that everyone can understand. From

Currency policy—international cooperation
Supervision of monetary policy,
exchange rate stabilization, international

Combating global poverty
through
the financing of long-term development
and construction projects.

Global trade and economic relations
Liberalization of international trade
and multilateral trade rules.

£ e
Forum for the sharing of experience and
the development of collaberative solutions

world-spanning, layer-upon-layer- labor to business to finance to theory,
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Granting of loans, equity inves Recommendations, standords and guidelines, Guidelines are not legally binding, but rather rely

upon-layer behemoth; one could argue and from the things you buy and the G7 +12+1

mediation ofinvestment disputes, consul exvamets and ey gl g cird | Ten ey s e e

that there’s almost nothing in our lives way you buy them to the way everything e o (==l s, o | o e | 22
that isn’t in some way connected to the is made, authors Jan Schwochow and i M [ e | 2 b
worlds of business and finance. And yet Thomas Ramge bring to life every facet
few of us truly understand it—even the of the web of economics that makes - e =D o A e —
world’s foremost economists can’t seem the world run. With its endlessly varied, o - S i:::::;gm: - - o
to agree on how it runs. information-rich visuals, this book invites = R === e [,,j: m “““““ P ( &:;w

The Global Economy As You’ve Never us to see the economy differently— c20 - - 1« == im o= T = -m ; - ﬂﬂﬂﬂﬂ cs-
Seen It shows how the economy works and to finally understand how it all fits : I e i I I I il |
in 99 brilliantly illustrated infographics together. e i l B e [ e R [ e iy
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impeccably

researched,
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brilliantly
illustrated
infographics are

divided into seven

sections:

* The Individual
e The Company
e The National Economy
e The Global Economy

e Theory

* Environment & Resources

e The Future
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HOW IS A CAR MADE?

It takes three to seven years from strategic deliberations to the delivery of a new model. The exact sequence

of this complex process is a little different with each manufacturer. The prototypical process looks like this:

DEVELOPMENT PROCESS

Start of production B Series production MANUFACTURING PROCESS

The construction
of the body is
usually fully

automated.

PRESSING
PLANT

Body parts
Cutting Steel blanks

STRATEGIC PLANNING

Product
strategy

Market research

sheet steel

Trend analysis

Limited series

Technical under serial

development production

conditions
Pretreatment

Corrosion protection

DESIGN AND DEVELOPMENT PRODUCTION

Produc nition

Establishment of

m processes

Design studies and facilities

- LAl

Quality

control

/

PAINT SHOP

Planning of .
production facilities Underbody protection
Dry
EENEE cleaning Filler layer Drying tunnel
CONSTRUCTION E ' e !
PRODUCTION PLANNING ‘ S
Design sequences .
The results from each Bulk paint

sequence are incorporated

into the next one.

Top coat

Virtual
prototype

- A

\: Light tunnel

— .

Installation tests

Testing
program

Ready-to-drive
prototypes

job

The vehicle is
identified with
its future owner
using a bar code.

The facilities read the
code and know which
equipment the

vehicle should receive.

The production process is

monitored at several
points. Components
automatically arrive at
the assembly line at the
right moment.
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Fully automatic

\ measurement
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Light t | .
‘ght tunne “Marriage”
Vehicle routing card Stamping the The VIN is
Documentation of VIN number “married” to
all assembly steps the car body.
ASSEMBLY Ins.tallatlon of L'
electrical systems N

PREASSEMBLY

Door mounting > >

-
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Body COMPONENT MANUFACTURING

distribution A

center

o ) e sl

Body-cavity

sealing

SUPPLIERS

THE COMPANY - MANUFACTURING 31

Sales partners

Road test Water test Final

Simulation of quality control

road profiles

5O (&) (FO-6

Installation check Electronic
diagnosis system

Software update  Drive-in testing bay and VIN

dynamometer

Dynamic functionality tests Example: Complete
assembly of a
Volkswagen model
like the Golf takes

Electronic around 15 hours.

Axle/steering/
headlight check

systems check

Logo

FINISH

Fuel Oils

and fuel

Exterior parts
Windshields and tires Interior

Q Done by hand

Final engine
tuning

- ;|

All components are
delivered to the
assembly line just in

A
> > . >
A

time for installation,
which requires precise
coordination with
suppliers.
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CONSUMER GOODS
MARKETS

Companies sell.

Households buy.
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COMPANIES

Companies produce goods
and sell them. For this,
they need employees, who

are also consumers. HOUSEHOLDS

Private households sell “factor
services” (primarily their labor).
With the proceeds, they then buy
companies’ goods (in whose
production they take part).

For Lease
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Households sell, lease, and
make loans to companies.
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What are trusts?

A trust designates cooperation among large companies to dominate a market. They

What are monopolies?

A monopolist is in a comfortable position: He is one seller servicing many buyers.

can use their combined power to undermine competition by fixing prices, Prices for the Usually, monopolies are designed by governments and legally instated; as is the
output, or market share, which is illegal —at least since the Sherman Act goods and case with lotteries, for example. In the history of economics, situations
of 1890, which gave the US government the right to examine if services offered close to monopolies have repeatedly appeared when a company has
market-distorting cooperation exists and the power to Limiting

reached a dominant market position. That was the case with

dismantle it. Hence its more common name, antitrust or supply Microsoft in the "90s, with its operating system for PCs.

trust-buster legislation. Companies forming a trust
usually agree behind closed doorson. ...

A geographic,
product-related, or
other division of the

market

How many can pay

how much? Monopolies
are free to set whatever
price maximizes profits.

Pooling
profits

TRUSTS

Competition is good for business.

MONOPOLIES

Pricing is no longer determined by production

In other words: Competition drives companies costs, but rather by the question: How many clients can pay
to be more client-centered, to lower prices, to innovate more, how much? Without competition, market players don’t need to bother
and to improve the quality of their products and services. Conversely, with efficiency or attracting clients with good service. In other words:

Citicorp,
JPMorgan
Chase & Co.,
Barclays,

trusts or monopolies throttle competition or eliminate it entirely. Lack of competition is bad for the economy.

and others

LG Electronics, Philips

Deutsche Bank, Societé Générale,

Royal Bank of Scotland, and others

ThyssenKrupp,
Otis, Schindler, and others

Busted Trusts Existing and Past Monopolies

Air France-KLM,
British Airways,
and others
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THE GLOBAL ECONOMY - GLOBAL PRODUCTION

WHO DELIVERS THE GOODS?
WHO EARNS THE MONEY?

Today, production and value creation are linked in global supply chains. The term

Tail fin
Boeing

“supply chain” can be misleading, however. It might be halfway accurate for bananas.
For technologically complex products, networks of firms cooperate so that we can fly

around the world safely—or bring the world to the screens of our smartphones.
orizontal stabilizer

Alenia Aermacchi

Passenger doors

The Dreamliner’s production locations Latécoere
Australia B Canada
M France Korea
Rear fuselage
B United Kingdom Sweden Vought
[ | Italy M usa
[ | Japan
Center fuselage
Alenia Aermacchi
Fixed leading edge and flap
\ Spirit AeroSystems
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Who earns money from a banana

Percentage of the retail price for each link in the value chain

in percent
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Mitsubishi

Inboard flap
Boeing

THE GLOBAL ECONOMY - GLOBAL PRODUCTION

Where the money for your iPhone goes

by percentages

Fixed trailing edge

Fuji

Wing-to-body fairing
Boeing

Wing tips South Korea profit | Material costs
Korean Air 47 ——— 21.9
N |
A Personnel costs in .
;’I \ China [ Taiwan profit
» | 18 0.5
4 )
m ';o r’l
A7 / 3 Apple profit
/// (_\'f Japan profit il
S/ 05 58.5
.4
/ﬁ USA profit EU profit
(not Apple) M
S/ 24
Personnel costs
outside of China
3.5
Profit by
unknown parties
53
Engine nacelles
UTC aerospace systems
Motors
Rolls-Royce / GE
Forward fuselage
Kawasaki
Forward fuselage
Spirit AeroSystems
Cargo doors
Saab
Chassis

Safran Landing Systems
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For anyone who’s curious about how the global

economy works, and who wants everything explained in

the most accessible, least technical way possible

SHIPPING IN OCTOBER

B Paper over boards | 978-1-61519-517-6 | No. 779517
70 | $35.00 US « $45.00 Can. | 10% x 13% | 224 pages | Color illustrations throughout
'__H L A Business & Economics/International/Economics (BUS069020)
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world of economics and its protagonists”—The Standard

“Opulent, fact-rich eye candy”—Management Journal
“Vivid"—Schweizer Radio und Fernsehen

“A book that shows what business really is: full of colorful life. PUBLICITY CONTACT

... Some graphics are so successful they ought to be hung in .
Jennifer Hergenroeder

the ||vmg room.”—Handelsblatt 212.889.1659 ext. 14

Jennifer(@dtheexperimentpublishing.com
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